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Turning Insight into Action 

Around 300 

Experts 

Upsight 
Loyalty 

Program BPO 

Gilon Israel 

Israel 

Synergy 

Customer  

Management 

Domain expertise 
Marketing & Service, 

Finance, Risk, CPM, BI 

Ereteam 

Turkey 

Geography 
Israel, Turkey 

Poland, USA, EU 

Industry expertise 
Telco, FSI, Retail, 

Health, Government 

Vision :  

Enhance business value  

by utilizing data 

About Gilon Group 
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Gilon+Synergy 
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 Only partial 

Framework 
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ACRM 

• Marketing     

   strategies  

• Campaign mngt 

• Close the loop 

• Customer analytics 

• Market analytics 

• Churn prediction 

Marketing 

RISK 

MNGT 

• Basel II  

• Profitability of 

   customer default 

• SOX 

 

Risk & Governance 
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CPM 
 Balanced scorecard 

 Reporting 

 KPIs 

 Analytical cubes 

 BI portal 

INCOME 

& 

PROFITABILITY 

• Profitability based 

   mngt  

• Projections 

• Budget planning 

• Pricing 

•Collection 

•Supply chain 

Finance  & Operations 

Application    Specific    Analytical    Models 

D a t a    M a n a g e m e n t 

Gilon’s House 
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Data Bases 

Olap Viewers 

OLAP Engines 

ETL Tools 

Portal 

BI Platforms Campaign Management 

CPM / Finance 

 Oracle 

 MS SQL 

 SAS 

 TeraData  

 Netezza 

 

 MS - Analysis Services 

 Cognos - Power Cube 

 Oracle Essbase 

 Informatica 

 Data Stage (IBM) 

 Oracle – ODI 

 MS SSIS 

 MS MOSS 

 Oracle Portal 

 SAP – BO + BW 

 Oracle – OBIEE + BI Apps 

 IBM - Cognos  

 Microsoft BI 

 Brio 

 Web-Focus 

 MS PerformancePoint 

 Panorama 

 Cognos 

 UNICA 

 Chordiant 

 TeraData-TCRM 

 SAS – Campaign Mgmt 

 Oracle RTD 

 Cognos – CMM / Planning 

 TM1 

 Hyperion 

 SAP BPC 

 MS Business Scorecard 

 Panorama Scorecard 

Risk Management 

 SAS 

 Fermat 

 Kamakura 

 Algorithmics 

Technology Expertise 
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DWH 

Core 

Clean 

sing 
DQA 

Enrichment 

Analysis 

Analysis 

Profiling 

Segmentation 

Action 

Action 

Next best Action 

Channels 

Close 

the loop 

ACRM Framework - Solution 

SAS 

Unica 

Chordiant 

Oracle 

UPSIGHT 
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Managemental information systems  

for all the finance functions in the company   

Finance Intelligence 

Financial  
BI 

Budget 

Planning 

Pricing 

Profitablity 

Cash 
Flows 

Merging  

Reports 

KPIs 

CFO Accountant treasurer's office ECONOMIC 

SAS 

Oracle – Hyperion 

TM1 

Cognos 

SAP 
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KPI / CPM 

Creating management displays 
to centralize KPI’s and insights 

on base of fitting different levels 
of users 

All the graphics 
displays are used to 
analyze the date and 
understanding KPS’s 

sources 
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From Strategy 2 Action 

Response 

Assess 

Sense Report 

Plan 
Forecast 

Analyze 

Operational Strategic 
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Advanced Integration 

Marketing  

Intelligence 

Finance 

Intelligence 

Risk 

Intelligence 

Customer Data Integration 

Customer  

Life-Time-Value 

Customer  

Profitability 

Customer  

Risk 
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Gilon Consulting Services 

Consulting 

ACRM 

BI 

Roadmap 

Data 
Quality 

CPM 
Data 

Architecture 

BICC 

One 2 One 

marketing 
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EIM Framework 
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CPM 
 

REPORTING 
&ANALYSIS 

ABB / Profit 
Centers 

Regulations 
 

DATA WAREHOUSE + Platforms (BI Apps / BW) 

EII REAL TIME ETL 

Card Other Billing 

Cleansing 

 

Analytical Models / DM OLAP/Semantic/InMemory 

Enrichment 

 
Data Quality 
Assurance 

Information 
PORTAL 
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Active/Operational BI BAM / Event Driven 

MDM, CDI,  

MetaData 

BI 2.0 / SOA 

Campaign MNGT 

Web Analytics 2.0 


